annahilton(@me.com
07813140602

Anna Hilton
Graphic Designer

Originally from London, UK, I studied graphic design and
illustration at Chelsea College of Art and Nottingham Trent
university. After graduating, I worked for three years at a design
studio in east London working on creating visual identities and
digital solutions for clients across various disciplines. I then
moved to join the digital design team at Selfridge’s to design and
launch their first e-commerce website, working closely with the

luxury brands represented.

For the last 9 years I have been working at the luxury accessories
company, Anya Hindmarch. Working closely with the creative
director, I would manage the design team to produce all graphic
elements required to support the business - particularly the
creative, marketing and digital teams. My main focus was to
translate the seasonal creative concepts into digital solutions for

the Anya Hindmarch website and social assets.

Since 2019, I been a freelance designer working for various
clients in the luxury field to support with their digital and print

requirements.



Anya Hindmarch
SHOWROOMS 2011 - 2012

The Anya Hindmarch showrooms were always an
experience in themselves, as well as a chance to see the

new collection. I worked on producing the invitations

and graphic elements at the event. Such as cafe

menu’s, kiosk items, goody bag ephemera and signage.

[




LONDON FASHION WEEK SS11
Showroom printed collateral including invitations, menus

and goody bag ephemera
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LONDON FASHION WEEK AW 11

Showroom printed collateral including invitations, menus

and goody bag ephemera
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LONDON FASHION WEEK SS12

Showroom printed collateral including invitations, menus

and goody bag ephemera
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Anya Hindmarch
What Planet Are you on?

To support the SS14 ‘Out of this world’ collection,
the art director had the concept to create birth charts
for the front row called “What Planet Are You From?’.
I was tasked to create these charts and created the
illustrations and visual look of the charts. An online
version was created so customers could create their
own as well as an in-store kiosk which printed a
receipt version.

whatplanetareyouon.com




WHAT PLANET ARE YOU ON?

Micro-site and personalised printed charts for Front Row
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A VOYAGE OF SELF-DISCOVERY

Boldly.

0 on an astro-biographical journey to discover your

universal truths, astro-facts and space oddities

ANYAHINDMARCH.COM

MERCURY

YOUR RULING PLANET IS

VENUS

I'm your fire, at your desire

WHO AM I?

DATE OF BIRTH

26 /04 / 1961

SATURN

Adam, you are clearly a fun and diplomatic person. Being a typical Taurus, you can veer towards

the stubborn, but no one minds because you Wednesday children are so smart - not to mention very

Find out who you're compatible with by creating a personalised chart for a friend at

WHATPLANETAREYOUON.COM

#WHATPLANET ~ @ANYAHINDMARCH  ANYAHINDMARCH.COM

honest and cfiicient as you, you should probably @

enthusiastic lovers (we know this is true because Elvis Presley told us). We wish we could be as
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Anya Hindmarch
Pixelate Collection
AW 14

To support the AW 14 ‘Pixelate’ collection, I worked
on the creative for the homepage takeover as well as
an app for customers to download and create their
own pixel artwork. This was also used at events to
create a conceptual ‘photo-booth’ experience which

allowed customers to shoot and print their own

pixel portraits.




LONDON FASHION WEEK
HOME PAGE TAKEOVER

Branding and digital design
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PIX BY ANYA APP

Branding, digital design and print design

HIHDOM

#PIXEYANYA

CREATE YOUR OWN PIXKELATED
ARTLJIORK USING OUR PIX EY ANYA AFPP
AVAILAEBLE HOLJ

2 Download on the ANDROID APP ON
@& AppStore | P> Google Play




PIXELATE COLLECTION
Look Book

PIXILATION AND COLOUR: THE BUILDING BLOCKS

OF DIGITAL DESIGN. I'M FASCINATED WITH THE

LEATHERWORK TECHNIOUES SUCH AS HEAT-FUSING
AND LEATHER MAROUETRY.

THESE IDEAS ARE BROUGHT TO LIFE ON THE RUNWAY.

IN A SHOW THAT EXPLORES THE DEVELORMENT OF

ARTIFICIAL CONSCIOUSNESS AND POSES THE QUESTION, e
DO COMPUTERS DREAM WHEN THEY SLEEPT

- ANYA HINDMARCH




Anya Hindmarch
Circulus Collection
2017

The ‘Circulus’ collection was a beautiful display of
craftmanship and leatherwork. Anya “started with
the ‘simple’ circle” which I took as inspiration for the
digital approach.

To launch the collection online I created a clean
design with the focus on a circle which slowly drifted
through the colour spectrum. The email design was

built so that when a reader opened the email, they

would see a different coloured circle dependent on the
time of day they opened it.




LONDON FASHION WEEK
HOME PAGE TAKEOVER

Branding and digital design

Circulus.

Spring / Summer 2016

Pre-order the collection »

Circulus.

Spring / Summer 2016

o

Pre-order the collection »

Circulus.

Spring / Summer 2016

Pre-order the collection »




CIRCULUS COLLECTION
Digital Look Book
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ANYA HINDMARCH

SPRING / SUMMER 2017

LoOK 15

RADIUS MINI VERE CHAIN
Arsenic Crinkled Metallic

Look 7

FLIP SMALL BATHURST SATCHEL
Steam Silk Calf

FLIP SHOULDERLESS PLEAT SLEEVE COAT
Salmon Scu

LOOK 18

STACK WRISTLET
Steam itk Calf

GG TASSEL
Whie Mink.




CIRCULUS COLLECTION

Website and email designs

£-GLOBAL v © stores ANYA HINDMARCH Q searcH Q wishust

| AM A PLASTIC BAG WOMEN BESPOKE GIFTS EXPERIENCE

Spring Summer 2017

This season I've been preoccupied by the relationship between geometry and art. These two visual mediums are both articulated through pattern, form and colour —

things that have always fascinated me,

2 with the ‘simple’ circle — perhaps the most int ometric shape — I've mixed naive craft techniques and cutting edge technology to create complex

shapes. I like to think of this as the leatherwork equivalent of a mathematical equation

- Anya Hindmarch

PREVIEW THE COLLECTION

Bathurst
Small bags aren't just for the evening. Our edit of opulent mini bags will bring new life to

your favourite day time looks.

SHOP THE EOIT »

Coin Purses

Zip-top pouch comes

chable wrist strap so it

doubles upas a clutch

SHOP THE EDIT »




Anya Hindmarch
Chubby collection
2018

The concept to launch the SS18 collection was to
inflate a huge chubby heart over Battersea as Anya’s
love letter to London. It grew to hearts being inflated
in 40 locations across 7 days. I was responsible for
the production of the branding and how visually the
marketing and digital communication would look.

I sourced and commissioned an illustrator to create
a ‘tool box’ of elements we could use across various
collateral. I also worked with an animator to create
short films which were released each day as different
hearts appeared across the sky line. I designed the
micro-site as well as an online tool where customers
could send their own digital expanding chubby heart

to friends and loved ones.

chubbyhearts.com



CHUBBY HEARTS

chubbyhearts.com

About Schedule
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The Live Feed

Follow #CHUBBYhearts on Instagram to see
updates from each location

VIEW MORE >

Chubby Hearts Over London is a design project
conceived by Anya Hindmarch as a love letter to
London and supported by the Mayor of London, the
British Fashion Council and the City of Westminster.
Starting on Valentine’s Day and continuing throughout London Fashion Week,
giant chubby heart balloons will be suspended over (and sometimes squashed

within) London landmarks as a declaration of love to the city. The balloons will
disappear each evening and appear again in a different location the next day.
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CHUBBY HEARTS

Social assets, animations and iMessage Stickers
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CHUBBY HEARTS
Choose from 4 animations and create and

share a digital balloon with your friends

- : i a CUSTOMER SERVICES WISH LIST : ) £ GLOBAL YOUR BAG (0.
and family ¥ o LA ©

LOGIN | REGISTER N bt SEARCH

ANYA HINDMARCH




Match

SEARCH

Match Search
WINE INDUSTRY RECRUITMENT SPECIALIST

Match Search is a recruitment agent which specialises
in the international wine industry. Inspired by the
simple range of wine colour classifications, I wanted
to create an identity which also used a simple palette
and tangible textures alongside a confident typeface.

I produced the business cards, invoice templates and
website.



MATCH SEARCH

Business card and invoice
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MATCH SEARCH

Website design and build

SEARCH

Nurturing long term partnerships i
the global wine community

cruitment

Nurturing long term partnershif
the global wine community




Heartcore
BOUTIQUE DYNAMIC PILATES STUDIO

I have been supporting the Heartcore team to produce
the concepts and graphic design for their seasonal
campaigns. This encompasses in-studio light-boxes,
flyers, digital elements to update their website and
social assets.
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HEARTCORE

January promotion
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JANUARY

PASSES

Make yotr best move this New Year
withour limited-edition passes to
fire up your heart, rekindle, and reset.

CHOOSE YOURS BY DECEMBER 29!

W THE MOVe,

gESEr&V’

CLASSES £215 £274.

T FOR 2 CLASSES / WEEK PERFECT FOR 3 CLASSES / WEEK PERFECT FOR 4 CLASSE!
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MAKE YOUR MOVE -
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Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt
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nisi ut aliquip Duis aute irure dolor in
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IT MATTERS NOT WHO YOU LOVE,
WHERE YOU LOVE, WHY YOU LOVE
WHEN YOU LOVE OR HOW YOU LOVE,
IT MATTERS ONLY THAT YOU LOVE.
JOHN LENNON

FEEL THE LOVEWITH.

FROM

UNLOCKTHE JOY HERE:

>REDEEM
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HeaRTCOREUE
Posts
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heartcoreite - Happiness coesn't depend on who ve are
or whatwe have. It Sciely relies on what we think.
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Gus + Beau
PREMIUM BABY PLAYMATS

Gus + Beau create premium playmats that use muted
colours and patterns to complement the customers
home aesthetic.

For the branding, Liz, the founder, wanted to include
arainbow spectrum of colour to represent her
personal motivation and inspiration behind the brand
which came after the loss of a her first child, Beau. A
rainbow represented the magic that appears after the
storm, her second child Gus.

The outcome was a tool box of colours and shapes
that can be used to create patterns, illustrations, bold
layouts or eclectic designs to represent the varied
nature of child’s play.



GUS + BEAU

Brand guidelines

BRAND GUIDELINES

Primary Logo

GUS + BEAU

gU_S-\- eau
gus+beau

gus gus
5 5
ol e, o beau ea

faucibus quis veli.

SRAND GUIDELINES
Colours

GUS + BEAU

cssmiovst ko

Gz Bs
P

R Greg

BRAND GUIDELINES

leons and illustrations

GUS + BEAY

GUS + BEAU SHAPES.

Ol+tAma

BRAND GUIDELINES.

Typography

Let’s get ready

to tumble!

GUS + BEAU

BRAND GUIDELINES

Avenir black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijkimnopgrstuvwxyz

Avenir light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijkimnoparstuvwxyz

Avenir - with underline

BRAND GUIDELINES

Arial bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

Avrial regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
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GUS + BEAU

‘Stay at Home’ Easter Egg Hunt

Print outs and social assets

2020

2020

GUSANDBEAU_
Posts
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be kind
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B0 Liked by monique_walcott and 113 others

gusandbeau_The gus + beau Easter egg hunt! Let's play
and vou could WIN a playmat... more
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GUS + BEAU
‘Stay at Home’ campaigns

« Colouring in posters - Digital drawing competition - Jigsaw puzzle

7,

You could win
a playmat!

It's always
the small
pieces




Thank you for your time.

If you would like to see more samples of work, please don’t

hesitate get in touch.

ANNA HILTON
annahilton(@me.com
07813140602



